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FOR IMMEDIATE RELEASE 

Contact:

Julie Armstrong, Marketing Communications Director

831-625-6226 / Julie@bsim.org
WHAT’S NEW IN 2010


The 25th Presentation of the Big Sur International Marathon brings exciting new programs and activities for the anniversary event.  The marathon organizers have been hard at work offering new ways to connect with their audience.  Here are a few of the more notable new features introduced for 2010:
Boston 2 Big Sur

Two marathons, two coasts, six days apart.  That is the challenge of the inaugural Boston 2 Big Sur Challenge.  The popular event sold out in just days with a cap of just 400 runners.  Intrepid marathoners from 36 states and four countries will be lining up at the Boston Marathon on Monday, April 19, and will cross the finish line of the Big Sur International Marathon on Sunday, April 25.  Special medals, concession items and awards will be given to all finishers.

New Mile Markers

Organizers of the Big Sur International Marathon commissioned muralist John Cerney to create 29 original, humorous, eye-catching mile markers for the 25th Presentation.  Using local residents to serve as models for the larger-than-life pieces, the mile markers are intended to entertain and amuse the runners on their 26.2 mile journey from Big Sur to Carmel.  Mile marker images, concept and sponsor descriptions can be viewed in the ‘Special Interest’ section of the bsim.org website.

Commemorative Art Show

A month long special exhibit of commemorative and historic artwork from 25 years of the Big Sur Marathon is currently on display at the Monterey Conference Center.  A joint project between the City of Monterey and the Big Sur Marathon, the exhibit features original art, annual posters and descriptions of the event’s artists.  Open to the public at no charge, the Art Show can be viewed any time in the mezzanine level of the Monterey Conference Center.

Post Race Party

Wait! It’s not over yet.  For the first time ever, the Big Sur Marathon will hold a post-race party on Sunday afternoon to celebrate the accomplishments of the marathon, relay, 21, 10.6 and 9 mile finishers.  This sold out event will include live music, slides and videos of the day’s events, drinks and hors d’oeuvres, and a chance to share stories with fellow runners.
Greening Activities

The Big Sur Marathon is working to reduce its footprint on the environment with a stepped up focus on recycling and composting.  Working with Athletes for a Fit Planet, the Council for Responsible Sport and the Offset Project, the marathon has a force of 100 volunteers to ensure that waste is kept to a minimum for the event.  Carpooling, virtual goodie bags, carbon offset donations and more are just a few of the efforts undertaking by the marathon organizers.

New Course Announced for JUST RUN! Just Kids 3K

To accommodate a growing field of school children, their parents and teacher, the JUST RUN! Just Kids 3K race has been moved to a new location, entirely in Pacific Grove.  The pre and post race festivities will be held at Lovers Point Park.  The race begins on Ocean View Blvd. near Forest Avenue heading toward Monterey.  The halfway turnaround will be at Hopkins Marine Station where the runners will return toward Lovers Point along the Recreation Trail.  The Schools Competition Awards announcements, a Zumba session presented by Community Hospital of the Monterey Peninsula, and additional post-race festivities will take place at the park following the race.
FEAT the Movie

Runner Tim Borland accomplished a “feat” by running 63 marathons in 63 days to raise awareness for a rare terminal childhood disease, ataxia-telangiectasia, or A-T.  An award-winning documentary film was created from his quest, and is being shown at Monterey’s Golden State Theatre on Friday, April 23 at 3 and 8 p.m.  Borland will be on hand to discuss his journey and to answer questions.  Two families with children affected by A-T will also be in attendance.

Social Media and More 
The Big Sur Marathon sold out several months ahead of schedule for the 25th Presentation.  Could it have been from the buzz created by Boston 2 Big Sur, or the viral enthusiasm of the 3,500 Facebook fans of the Big Sur Marathon?  A Facebook page, created during the summer, quickly drew like-minded runners to the site.  BSIM news is also being ‘tweeted’ around the globe and a new Google app is in the works.  A three-part course video tour was created by RCI Inc of New York, released in time for marathoner’s to view one of the world’s most beautiful marathon courses.
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