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BIG SUR MARATHON INNOVATES

WITH NEW COURSE VIDEO TOUR

The Big Sur International Marathon continues to build on its innovative offerings, debuting a scenic and descriptive course video tour in advance its 25th Presentation.

The 15-minute video, divided into three segments, gives viewers a runners-eye perspective of the 26.2 mile marathoner’s journey.  Produced  and distributed by New York based RCI TV, the Big Sur Marathon video course tour is the first of several prominent race tours in development.  Designed to be shared in the social media arena, the video project will be an integral part of DailyMile.com, a popular social training log for runners, cyclists, swimmers and athletes of all abilities.


“We’re very excited about this project on a number of fronts,” said Julie Armstrong, Marketing Communications Director of the Big Sur Marathon.  “First, it gives the world the opportunity to see why we’re known as one of the most beautiful courses on the planet.  Second, it offers a new platform for our sponsors to further connect with our race, and lastly, it’s another ‘first’ for the Big Sur International Marathon.”

Armstrong cites other innovations such as being one of the first marathons to offer music along the race course (since 1986), the first to provide commissioned artwork pieces as mile markers (debuting this year), one of the first to provide ‘virtual’ goodie bags to runners and BYOB (Bring Your Own Bottle) water refill stations on the course. The new prototype video tours and an in-development Google App are two innovations on the digital front.

“The goal of the videos is to provide useable information for runners, and a high quality, entertaining overview for all viewers, said Jesse Raiford, CEO of RCI TV.  “We had a great narrator in Tom Rolander, a 24-year veteran of the Big Sur International Marathon.  His descriptions and knowledge of the course really came through.”

Raiford cites a three-pronged approach to all their projects: produce high quality video viewers can watch anywhere, partner with established brands well respected in their fields, and enable advertisers to serve relevant ads to a highly targeted, interactive audience.

The videos can be embedded on any website – running, fitness, or travel related – and can be easily shared.  Advanced technology also allows race organizers and sponsors to insert relevant clickable video ads into the stream wherever the videos are being watched.  Currently Big Sur Marathon sponsors Asics and Gatorade introduce the individual segments with 5-second branded spots.

For the 12,000 runners registered for the upcoming Big Sur International Marathon on April 25, the video gives a sneak preview to the course soon to be experienced.

Already the race videos have drawn positive response from the runners as noted on Big Sur Marathon’s Facebook page.  Chris Genda of Waunakee, Wisconsin says, “Anyone who wants to really get a feel for the BSIM course should take 15 minutes of their time and watch this. I am so psyched for this race, and thanks also for the excellent tips along the way.”  Larry James of Stuttgart, Germany writes, “I just finished watching the entire 3 videos. Gosh, I can't wait to come to run this race. I'm going to set my goal for 2011! ... What I took most from watching this is I need to be STRONG. Strong to fight the wind while going up/down the hills. And don't forget a camera...”  Finally, Melissa Eibner of St. Paul, Minnesota admits, “Great video!! I'm not as scared as I was before.”
The video can currently be seen on the homepage of the Big Sur Marathon website at www.bsim.org and is now being featured on Microsoft’s WindowsMedia.com site.
About:

The 25th Presentation of the Big Sur International Marathon takes place April 25, 2010, along a scenic coastal stretch of California’s Highway One from Big Sur to Carmel.  Additional events include a marathon relay and varying distances of 21, 10.6, and 9 miles, plus a 5K.  A kids 3K race (held on Saturday on the Monterey Peninsula) and a two-day Health & Fitness Expo with running related vendors and race clinics precede the race on Friday and Saturday.

RCI TV, based in New York, specializes in enthusiast television programming, production and advertising, for on-demand, multi platform distribution.  With a laser-like focus on measurable ROI, RCI TV connects advertisers with highly targeted, interactive viewers.
DailyMile.com is the premiere social training log and source of motivation for over 75,000 endurance athletes.  It is a facebook for runners, cyclists, swimmers, and athletes of all walks, from the very competitive to the couch-potato looking to run their first 5k, a community built around the simple conceit of getting up, getting out, and encouraging all your friends to come along.
