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Key National Sponsorships Signed

For 2008 Big Sur Marathon


Carmel, CA -- Following another successful Big Sur International Marathon – the world-renowned running event “on the edge of the Western World” – race organizers have re-signed multi-year contracts with their key national sponsors.  Top performance shoe manufacturer, ASICS®, and a leading running publication, Runners’ World, have recommitted to supporting the eminent California event.


“We’re unique among races of our size to have sponsors such as ASICS and Runners’ World,” notes Wally Kastner, Race Director of the Big Sur International Marathon.  “Both sponsors only endorse a few key races, including the world’s top New York City Marathon and Big Sur.  It definitely adds to the aura of our race to have these top sponsors associated with it.”


ASICS Corporation, which is among the leaders in performance-driven athletic shoes and technical active sports apparel and accessories, has been associated with the Big Sur International Marathon since the early 1990’s.  Gary Slayton, VP of Marketing for ASICS America states, “It has been a great relationship over the past two decades to work and grow together, just as both our brands have grown individually over the years.  It is a pleasure to be partners with one of the truly ‘best of class’ experiences in the marathon world."  ASICS provides footwear and apparel to the Big Sur Marathon organization including thousands of participant and volunteer shirts.  Visitors to the Big Sur Marathon and Half Marathon Expos are able to view and purchase a full line of ASICS footwear and apparel.


Runners’ World, another longtime supporter of the Big Sur International Marathon, began a formal relationship with the event in 1993, providing advertising support and sponsor assistance.  Most recently, Runners’ World negotiated with Saab to become the “official car of the Half Marathon.”  Recognized as the worldwide authority on running information, Runners’ World publishes 10 editions in 11 countries, and its companion web site, www.runnersworld.com, is the largest running community on the Internet, featuring interactive, searchable, and targeted content for runners of all ages and abilities. 

Bart Yasso, Runners’ World Chief Running Officer stated, “If we were told that we could only run one marathon in our lifetime, Big Sur would have to be it.”  And Andrew Hersam, VP and Publisher of Runner’s World and Running Times said that Big Sur is “personally, the best marathon experience I have ever had.”


Throughout its 22 years of existence, the Big Sur International Marathon has continually strived to provide a first-class experience for all involved:  participants, sponsors, volunteers and local community members.  Within its mission is a focus to promote health and fitness. The organization recently developed the award-winning JUST RUN® program to address youth fitness to combat childhood obesity and juvenile diabetes.


The national sponsors are joined by dozens of local and regional sponsors to help the Big Sur Marathon succeed in its goals.  From health and wellness sponsorships with the area’s hospitals, to food and beverage sponsors, to lodging and transportation sponsors and many more, companies help strengthen the prominence and mission of the non-profit organization.

